














2 countryside

Floral s Garden

Marcia Gilbert
Patty Millage
Owners

425-392-0999
800-554-8108

www.countrysidefloral.com
4 www.WeddingsAtCountrysideFloral.com

Knowletge, integrity,
and experience in
representing the. *4

finest in residential

ANDREA SINGS

ASTAIRE

I

“Daring and classy...the kind of torchy
grandeur that makes one yearn for the
return of the Technicolor musical.”

Variety

“It is an irresistible conjuring act.”
The New York Times
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Piano courtesy Sherman Clay and Co.
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CHORUS NIGHT OUT

TEXT BY KEVIN CARSON

Jungle Red. If you just glanced at
your nails wondering when you have
your next manicure with Olga at
Sydney’s, skip to the end of this article
to find out how to get your tickets now
to Chorus Night OUT at ACT Theatre’s
The Women. If you think Jungle Red is
the latest flavored vodka, read on.

“Looks like you’ve been tearing at
somebody’s throat,” comments Nancy
about Sylvia’s Jungle Red nails. In
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Clare Boothe Luce’s

‘venomously
funny” and “gleefully backstabbing”
play The Women, this nail polish color
symbolizes the ferocity with which a
group of high society women interact,
confronting marriage, gossip, divorce
and friendship with hilarious wit. The
real surprise of this all-female comedy
of manners is not how entertaining it is,
since Clare Boothe Luce was an amaz-
ing writer. The real surprise is that it is

still so much fun after all these years.

The Women hit Broadway in 1936
and was an instant success with the
public, if not the critics. It ran for 657
performances, toured for two years
and was snapped up by Hollywood
for a 1939 film version that became
a big hit, both commercially and criti-
cally. Directed by George Cukor (after
Selznick fired him from Gone with
the Wind) and starring all of MGM’s
best female stars at the time, the film
became an enduring cult classic, in
part because of Cukor’s exploitation
of the professional rivalries between
the studio’s stars to bring out the best
in Luce’s play.

The Women is famous for its
wicked wit and innuendo such as the
line deftly delivered in the film by Joan
Crawford, “There is a name for you,
ladies, but it isn’t used in high soci-
ety....outside of a kennel.” Those who
adore the film will be intrigued to
know that when Anita Loos and Jane
Murfin adapted the screen play from
Luce’s stage play, they actually toned it
down. Luce may have enjoyed clever
word play, but she wasn’t one to pull
punches. When asked to comment on
the fact that some of the women in the
play resembled those Luce encountered
in social circles, she said, “The women
who inspired this play deserved to be
smacked across the head with a meat
ax and that, I flatter myself, is exactly
what I smacked them with.”

Luce’s frank comment should
answer those critics who panned her
play for portraying women as “shal-
low, conniving, ‘catty’ creatures” whose
lives revolve around their men. Just as
Luce’s characters use innuendo to civ-
illy say something they never could oth-
erwise, Luce herself used these charac-
ters and their story, which echoed her
own early life, to create a subversive
play that many critics now regard as
“a feminist text that addresses lasting
issues about women’s status in soci-
ety.” As one put it, “Beneath the tart



tongues and arched eyebrows is a seri-
ous consideration of the not-so-good-
old-days.” This interpretation of her
play is more likely when you consider
the life of Clare Boothe Luce.

It was Luce’s first husband who
inducted her into New York high soci-
ety. But merely being a “Fifth Avenue
matron” wasn’t enough for Luce and,
like the women in her play, she sought a
“Reno divorce.” Her career as a writer
was quite successful, and indicative of
her ambition: she was writing photo
captions at Vogue in 1930 but by 1933
she was an editor at Vanity Fair. Her
Broadway play came three years later.
Her second marriage was to Henry R.
Luce, president of Time-Life, Inc., and
a much better match. After a stint as a
war correspondent for Life magazine,
she went on to become a congress-
woman from Connecticut and later an
ambassador to Italy. She was a power-
ful, talented, self-assured woman at a
time when society had little tolerance
for such women, and her play should
be considered in that context.

One outstanding attribute of this
play is that its all-female casting allows
the talents of several great actresses to
be shown at once, a rare opportunity
in an entertainment world where great
roles for actresses are still scarce. ACT
Theatre’s casting will be no exception.
“There is a consortium of female talent
in this town that has never really been
properly tapped into,” says Warner
Shook, ACT’s director of The Women.

“The Women is the first venture of any
major theatre in Seattle that brings all
of this talent onto one stage, and it is
an extraordinary honor to acknowl-
edge the incredible female power that
is here in Seattle.” For those familiar
with Seattle’s actresses, you’ll be happy
to know that Suzanne Bouchard will be
playing Mary Haines, Julie Briskman
appears as Sylvia Fowler, and Jennifer
Lyon will portray Crystal Allen.

Whether you are eager to catch a
true camp classic in its original form,
or are intrigued to see a wildly witty
comedy by a talented feminist author,
you won’t want to miss Flying House
Production’s Chorus Night OUT at The
Women. FHP has worked with ACT
to offer exclusive access to both the 2
pm matinee and 8pm evening perfor-
mances on Saturday, November 10th,
and to celebrate this unique opportu-
nity, a party will be held at the the-
atre between the two performances.
And as if that wasn’t enough, a gen-
erous portion of ACT’s normal ticket
price (40% matinee and 30% evening)
will benefit the choruses. So slap on a
coat of Jungle Red and join us and The
Women for a day at the theatre you
won’t soon forget.

Tickets available now by
calling 206-388-1400 or online at
flyinghouse.org
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MISGUIDED? OR HONEST?

TEXT BY ERIC LANE BARNES

When Dennis and I began plan-
ning for ‘Scared Faithless’ we knew
there would be a number of hurdles to
clear. The topic itself - God and Gays -
was not just hot-button, it was down-
right explosive. Many if not most of
the members of SMC have had histo-
ries with various congregations, and
not all are remembered with undiluted
pleasure. Dennis was careful when
announcing the content of the season
to the SMC members to make sure they
knew ‘Scared Faithless’ was not going
to be a ‘everyone needs God’ kind of
concert. In his upcoming season discus-
sion with the members (which tradi-
tionally takes place during the Sunday
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rehearsal at the SMC retreat) Dennis
stressed that he wanted to cover many
bases of the faith experience, both posi-
tive and negative, and not sugar-coat
anything. While most of the chorus
seemed happy with this approach, a
number of members were disinclined
to participate in a concert with such
a theme at its core. Some of these dis-
inclined members simply felt no con-
nection to the idea, and indicated they
might decide to bow out of that partic-
ular concert. Others - a small but rather
vocal minority - spoke out against the
concert as a whole, indicating that the
chorus shouldn’t perform such a con-
cert. Taking my cue from Dennis, who

is the soul of placable calm, I listened
as these members shared their
views. While the artis-
tic direction of
the chorus is
not a democ-
racy, it is nec-
essary to hear
the opinions
and feelings of the
members, especially
when the topic is one
as volatile as religion
and sexuality.
The 2006-2007 sea-
son began with some SMC
members still hedging their
bets whether they would
participate in the ‘Scared Faithless’
show or not. Dennis and I would peri-
odically discuss songs we were plan-
ning. Discussions cropped up now
and then, mostly on the members list-
serve. One member actually quit the
chorus in a huff after a lengthy diatribe
on the offensive nature of all religions
everywhere.

But it wasn’t until the posters for
‘Scared Faithless’ were printed and
distributed at rehearsal that the con-
versation got truly interesting. The
poster depicted two protesters holding
up signs. One sign proclaimed “God
Hates Fags” while the other warned
“You’re Going to HELL.” Some mem-
bers balked at the use of the word
‘fags’ while others balked at the naked
hatred displayed. After a week of mem-
bers putting up posters at workplaces
and in public it became apparent that
a ‘town meeting’ was necessary. Dennis
stopped rehearsal and opened the floor
for discussion.

It was a lively and healthy discus-
sion. Some of the comments made:

“I put the poster up at work but I
had to take it down. Our HR depart-
ment prohibits the use of a word like
‘fag’ in anything in the workplace.”

“This poster is going to offend
church-goers.”



“This poster is going to offend peo-
ple in the gay community.”

“This poster shows what we gay
people see every day. I'm glad it’s not
watered down.”

“How can we build bridges if this
is the first thing someone sees about
this concert?”

“If this poster is creating this much
discussion just among us, imagine what
it’s doing in public.”

“If any buzz is being created about
the concert - even negative buzz about
the poster - that will help create aware-
ness of the concert.”

“We brought the poster to the
church where we sang last Sunday and
they wouldn’t let us put it up there.”

By the end of the half-hour dis-
cussion, we had decided to print up
‘CENSORED?” stickers to put over the
words ‘fag’ and ‘hell’ for those situa-
tions where that would make a dif-
ference. Over the next few weeks this
seemed to help in some cases, but the
debate over the wording and the nature
of the poster grew. Some would say
‘raged.

One email came into the office in
the midst of the flap. It read, in part,

“...I want to congratulate Dennis
Coleman on his poster for the Scared
Faithless performance. I think it shows
the community at large that gays know
what they face in adversity every day in
their families, churches and neighbor-
hoods, and that they are coping with it
constructively in ways that cross social
and cultural boundaries such as music.
The poster is beautiful, poignant and
very much ‘in your face’ - something I
have a lot of respect for.”

Another email, however, called for
Dennis Coleman’s resignation from
SMC, for having ‘stooped to the level
of the fundamentalists.’

The Seattle Times picked up on the
story after having seen the posters in
public and heard some of the debate.
The title of the article was “Seattle
Men’s Chorus posters hit a sour note”

(Lornet Turnbull, June 22). The arti-
cle mentioned the problem some busi-
nesses and churches had with putting
up the poster, and the flap the images
and words raised in the chorus. While
the article didn’t choose sides on the
issue, the comments logged onto the
newspaper’s ‘talk about this article’
site held a lesser sense of restraint.
Most comments covered the kind of
territory that had been covered in the
rehearsal discussion. Some comments
scolded that no matter what the mes-
sage of the poster was, the ‘truth’ of the
matter was that homosexuality is a sin.
One comment called into question the
artistic decision not just for this con-
cert but for several concerts in the past.
One comment said that for a concert
during ‘Pride’ weekend all words such
as ‘fag’ should be banned (and indi-
cated that he would NOT be seeing
the concert). Many comments rallied
to the side of the intent of the poster,
saying that if someone is offended by
the poster, try living as a gay man for a
week in Texas. (To read the full article
and the comments, visit http:/seattle-
times.com and put ‘Scared Faithless’ in
the ‘search’ field).

On the same day (June 22, the night
Scared Faithless opened at McCaw
Hall), another article appeared in the
Seattle Post Intelligencer. This article
covered some of the same ground, but
approached the topic from differing
ministerial viewpoints of homosexu-
ality. A link in the online version took
the reader to an article that covered the
content of the concert itself. The ‘sound
off’ portion of the site is where the
debate truly raged. Probably because
the article led with different ministerial
viewpoints of homosexuality and reli-
gious expression, the comments were
often nothing short of venomous. One
comment claimed that homosexuality
was a ‘genetic disorder.” Other com-
ments asserted that homosexuality is a
‘chosen lifestyle’ much like drug addic-
tion. One comment accused gay men

as being ‘prancing ninnies’ who have
some sort of mental disconnect going
on. (To read this article and the ‘sound-
off’ portion, visit http://seattlepi.com
and plug “Homosexuality still divides
Christians” into the search field. If you
go to the sound off portion, be pre-
pared for an overload of vitriol).

One of the members of SMC sent
a link to both of these articles to the
member list-serve. Many members
went to read the articles and the com-
ments the articles generated. The result
was a growing sense of, “We have
much work yet to do.” One can tend
to think that in progressive, live-and-
let-live Seattle there is little problem for
one to be who one is. But to scratch
beneath the surface of a topic as vol-
atile as religion and sexuality reveals
a lot of unresolved issues, and, quite
often, a lot of ugly polemic.

Several members who were initially
on the fence about ‘Scared Faithless’
became strong supporters. Once the
show opened on Friday night, it became
obvious that this was an important
topic to cover. Ticket sales were above
the projected numbers, and audience
response was very enthusiastic. The
program cover for ‘Scared Faithless’
took the hateful statements expressed in
the poster and replaced them with two
loving and accepting images: “You are
welcome here” and “God loves you.”
By the end of the show on Saturday
night, it was clear that the concert had
done its work. Questions such as ‘How
should the church treat LGBT people?’
were not resolved per se. But the dia-
logue had begun for many. The weeks
that followed the concert saw an influx
of letters and emails, the likes of which
had not been seen in many years.

One letter read:

“I have attended various concerts of
the chorus for the past several years. I
always shy away from proclaiming any
one my favorite... Last night’s concert,
Scared Faithless, came about as close to
perfection as anyone could ask. Besides
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entertainment, you bring healing and
hope, you uplift spirits, and you re-en-
ergize hundreds of people for the work
of this thing we call life, and living that
life in this wild and crazy time in which
we live.”

One email read,

“Your concerts never fail to open
new discussion topics for us. In fact
our son invited one of his friends to the
last Men’s Chorus concert whose fam-
ily is fairly conservative, fundamental-
ist kind of folk who are very protec-
tive about what he is exposed to. The
concert opened his eyes to subjects
he had never thought of before and
has opened a dialog between families
about our shared beliefs and perspec-
tives into an area that we all feel very
strongly about.”

Of course, not all of the response
was universally positive. One audience
member said that he would never ever
attend another Seattle Men’s Chorus
concert again. Another said that God
should stay in the church and off the
SMC stage. But most were along the
lines of this email, which came into
the office the Monday after our per-
formances at McCaw Hall:

“I attended the presentation of
Scared Faithless last night (Saturday)
and was deeply moved. As a member
of the Reconciling Ministries Network
(RMN) and active participant for
inclusion of GLBT people in the United
Methodist Church, I have not seen a
more powerful, convincing and moving
presentation of faith, pain and search
for inclusion.”

There it was, in black and white:
the reason why we sing.

Was the debate over the posters
worthwhile? Absolutely. Any time we
can look honestly at the issues that
excite our passions we always come
away edified. And that is, quite possibly,
the most important part of the vision of
what Flying House Productions hopes
to achieve.
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LOOKING FOR A VET?

Finding the right veterinarian for vour pet shouldn't be a difficult search. We've been providing
quality pet care for over 30 years. Our team of profiessionals know how much you care about your
animal and will provide the very best service imaginable. Come see why we're different.

* Complete Medical & Surgical Care
* Spay/Meuter

* Yaccinations

* Dentistry

* Prescription Diets

* Effective Flea Contol Products
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“Building Communities,
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Tonya Hennen
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2005/2006 FISCAL YEAR

TEXT BY TOM LUHNOW

Annual reports come along a year
after you’ve closed the books, so they
are “old news.” Still, they play an
important part in letting you know
how we are doing. And we are still
doing better than many non-profits in
the arts.

As you can see from the bottom
line, we had a healthy $158,689 sur-
plus at the close of our fiscal year on
September 30, 2006. Some of that
($34,000) was due to growth in our
endowment funds, over which we have
no direct control. Yet however you look
at it, this result compares quite favor-
ably when compared to our budgeted
surplus of $71,365.

We owe these results to several
things. First and foremost, your loyal
support. Your donations account for
60% of our income; without it we
couldn’t produce the professional qual-
ity you’ve come to expect from SMC
and SWC. Secondly, the high quality
of our singers’ performances continue
to touch hearts across our state. In the
summer of 2006, they took that mes-
sage to Idaho, Montana, Utah and
Wyoming —all funded by the singers
themselves. Third, a stringent budget
and dedicated staff help us maximize
the return on each expenditure.

Many factors determine the ulti-
mate outcome of each budget and fis-
cal year, some beyond our control, but
we want you to know that we pledge
our continued dedication to make
the best use of the funds you provide
through your ticket purchases and gen-
erous donations.

STATEMENT OF FINANCIAL POSITION
SEPTEMBER 30, 2006

ASSETS

Cash & Operating Reserve $336,144
Endowment 396,904
Property & Equipment, Net 573,731
Other Assets 152,779
Total Assets $1,459,558
LIABILITIES
Accounts Payable $58,719
Other Current Liabilities 245,909
Notes Payable 510,100
Total Liabilities $814,728
NET ASSETS
Unrestricted 318,811
Temporarily Restricted 101,708
Permanently Restricted 224,311
Total Net Assets $644,830
Total Liabilities and Net Assets $1,459,558

STATEMENT OF OPERATIONS
YEAR ENDING SEPTEMBER 30, 2006

REVENUE

Admissions & Merchandise Sales $1,026,569

Advertising & Publishing 213,359
FUNDRAISING

Grants & Contributions 852,551

Auction & Other Fundraising Events 744,595

Investments & Other Income 45,221

Tour Revenue 151,123

Total Revenue $3,033,418

Program Services $1,732,555
Management and General 251,955
Fundraising 724,450

Advertising and Publishing 165,769
Total Expenses $2,874,729

Change in Net Assets $158,689
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Seattle's Hottest Halloween Party Return

Saturday, Octoher 21, 2007

Tickets on Sale September 1st at
www.gaycity.org

SEATTLE SEATTLE
WOMEN'S MEN'S
CHORUS CHORUS

- ]

- lending

Deals are HOT in Palm Springs. HAPPY HOUR EVERYDAY
Z2pm-6 pmé& 11 pm - Last Call

With all appetizers available
at a discounted price

9 am - 2 am Monday - Thursday
, _ 9 am - 3 am Friday
Now is the time to buy.

Call us to learn more about Desert real estate. 8 am-3am saturda}'
8 am - 2 am Sunday

b J
’%:;/ B R O A D W A ¥
Kevin Angle Bob Thomas A 4 e

760.832.2953 760.641.1251 ¥

kangle@aol.com bthomasz@aol.com

The Broadway Grill » 314 Broadway E |
Seattle, WA » 206-328-7000 :

kevin&bob¢h g

I’ea|t0 rs Coachella Valley

www.kevinandbob.com
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IMPORTANT DATES

SMC & SENSIBLE SHOES
AT VANCOUVER, B.C.
FESTIVAL

AUGUST 6

Seattle Men’s Chorus was the only
American chorus invited to participate
in the prestigious Festival Vancouver
on August 6th at Christ Church
Cathedral in downtown Vancouver,
British Columbia. The men performed
part of the classical repertoire they
presented in concert in March. Joining
them were the women’s ensemble,
Sensible Shoes.

SMC PART OF NEA
AMERICAN MASTER-
PIECES CONCERT

JUNE 17

Seattle Men’s Chorus performed in the
NEA sponsored program hosted by
Seattle Pro Musica at Benaroya Hall
on June 17th sharing music from our
country’s heritage. The men sang a
30 minute set and later joined a 400
voice choir under the direction of Dale
Warland.

CAPTAIN
SMARTYPANTS
POWERPANTS!

OCTOBER 20

If you missed Captain Smartypants’
outrageous June show about superhe-
ros, PowerPants, you have one more
chance to catch it. They will perform
at Kirkland Performance Center on
Saturday, October 20. For tickets call
425.893.9900.

GAY PRIDE PARADE
GRAND MARSHALS

JUNE 24

Seattle Men’s Chorus & Seattle
Women’s Chorus didn’t have just one
grand marshal this year, but three.
Artistic Director Dennis Coleman was
joined by SWC singers Jane Abbott
Lighty and Pete-e Petersen as honored
Grand Marshals for the parade through
downtown Seattle on June 24th.

HOLLAND AMERICA
HOSTS DIRECTORS
CIRCLE SUMMER PARTY

AUGUST 25

A cruise? No, but a four course lunch
on one of Holland America’s ships,
including entertainment by Captain
Smartypants and a tour of the ship. It’s
the most unique summer party we’ve
offered our Directors Circle members.
Reservations due by August 17th; the
party is Saturday, August 25th.

SINGLE TICKETS ON
SALE

OCTOBER 27 & 29

Individual tickets to all § of our con-
certs go on sale on line on Saturday,
October 27 (www.flyinghouse.org)
and via phone at our box office at
206-388-1400 on Monday, October 29.
Don’t miss out!

CHORUS AUDITIONS

Seattle Women’s Chorus will con-
duct auditions on Saturday, August
26 from 10 am to 2 pm.

Seattle Men’s Chorus will conduct
auditions on Sunday, August 26
from 11 am to 7 pm.

Auditions are by appointment
only.

TO SCHEDULE AN
AUDITION:

Go to www.flyinghouse.org.
From the top menu select “Get
Involved.”

Choose “Audition for the
Choruses” on the left hand of the

page.
Please read over the “Items of
Note” before you link to either:

“Audition for Seattle Men’s
Chorus” or “Audition for Seattle
Women’s Chorus”

Please review the “Frequently
Asked Questions” and then pro-
ceed to “Request an Audition.”

The “Audition Request” form will
appear as a pop up. Complete the
form, then “Send Request.”

You will receive an automatic reply
from me informing you that con-
firmations will be emailed approx-
imately ten days prior to the audi-
tion date.

-Lisa Brown
Company Manager
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THE MARKETPLACE

COMPILED BY GERRY KUNKEL
Our advertisers are as diverse as our chorus members and concert programs.
Like other supporters, they are loyal and dedicated to our mission. Please show
your appreciation by frequenting their places of business and using their ser-

vices. Here we feature, new productions, new homes and an old friend.

ACT JULIE BRISKMAN AND MARIANNE OWEN IN “THE UNDERPANTS”
A CONTEMPORARY THEATRE

Coming October 3, it’s the theatrical
event of the year — Clare Boothe Luce’s
The Women at ACT, a super-stylish,
venomously funny, 1930s comedy
about marriage, gossip, divorce and
friendship among a group of gleefully
backstabbing ladies who lunch.

The stellar cast of 16, most of whom
live in the Seattle area, includes
Anne Allgood, Suzanne Bouchard,
Julie Briskman, Emily Cedergreen,
Deborah Fialkow, Peggy Gannon,
Elizabeth Huddle, Elise Hunt, Suzy
Hunt, Anne Kennedy, Laura Kenny,
Jennifer Lyon, Marianne Owen, Jeanne
Paulsen, Megan Schultzer and Annette B}
. % JENNIFER LYON IN “BORN
Toutonghi. S  Basg - YESTERDAY”
Dripping with period couture fashions
designed by David Zinn, The Women
is directed by Warner Shook (Born
Yesterday; The Goat, or Who Is Sylvia?

and Enchanted April.) The wonderful “THE WOMEN i
i LUCE, COMIN
world of these women will be created COSTUME DESGN: DAVID ZINN.

by scenic designer Matthew Smucker
and lighting designer Mary Louise

Geiger.
700 UNION STREET
(206) 292-7676 *“"‘"* \

WWW.ACTTHEATRE.ORG/WOMEN
DISCOUNTS FOR GROUPS OF 12 OR

[

MORE, CALL (253) 839-4204. DUSSLVSY ' RNER SHOCGH AYD
ACEWESEUE 5 0 & A H_Ei. b Wi N
“ENCHANTED APRILE
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KEVIN & BOB
PALM SPRINGS REALTORS

Bob and Kevin and their two Scotties,
Hugo and MacGregor, moved from
Seattle to Palm Springs five years
ago. Bob is a native Washingtonian,
and Kevin spent nine years in Seattle.
Ultimately the call of 360 days a year
of sunshine was too much to resist.
As Windermere Coachella Valley
agents they now enjoy helping others
find their place in the sun. If you are
considering purchasing a home, or just

want to find out about the market in
the Palm Springs area, Bob and Kevin
enjoy hearing from friends back home.
Please call or visit their website.

KEVIN ANGLE
760-832-2953

KANGLE@AOL.COM

BOB THOMAS
760-641-1251

BTHOMASZ@AOL.COM
WWW.KEVINANDBOB.COM

YOUR MAN FRIDAY

Your Man Friday opened in 1990
to help out a friend in his new busi-
ness. Over the last 17 5 years we have

YOUR MAN FRIDAY grown and changed to meet the needs
of our customers. Today, Your Man
Friday is a full-charge bookkeeping,
payroll, consultation and tax prepara-
tion firm. We do it all.

Friday People, an employee-leasing
firm, started in 2003. The client hires
and trains the employee. We do the rest.
It is a great way to have staff without
complexity of taxes and benefits.

This fall, we are moving to a larger
office to give us more elbowroom and
to better serve our existing and new
clients.

229 BROADWAY AVE E, SUITE 21
FRIDAY PEOPLE 206-329-5611
206-726-8410 (FAX)
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Camp has a whole new look.
The new, more rugged Subaru Outback with road-gripping All-Wheel Drive. It gets you out there with improved
style and increased comfort, while its available navigation system and the government’s five-star crash test

rating* makes sure you get back. Ready for adventure. It’s what makes a Subaru, a Subaru.
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The new Outback® at subaru.com
Starting at $21,995"

*Government frontal and side crash tests are part of the National Highway Traffic .Safety: Administration (NHTSA) New Car Assessment Program. See safercar.gov for more detail. TMSRP excludes
destination and delivery charges, tax, title and registration fees. Dealer sets actual price.. 2008 Subaru Outback 2.5 i Limited pictured above has an MSRP of $27,395.




